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Consumers 
Want U.S. 
Grown 

said supporting domestic 

agriculture by buying foods 

produced with crops grown 

by U.S. farmers is important 

to them

“27th Annual Food Industry Insights: Consumer Attitudes about Soyfoods, Health and Sustainability.” United Soybean Board. August, 2020. Deck 1, Slides 45-50. 

71%



“27th Annual Food Industry Insights: Consumer Attitudes about Soyfoods, Health and Sustainability.” United Soybean Board. August, 2020. Deck 1, Slides 45-50. 

Consumers 
Want
Sustainable

prefer purchasing products 

made with ingredients labeled 

as sustainably grown in the 

U.S. over products that do 

not contain the label
62%



U.S. soybean farmers are 
environmental stewards



“For me, sustainability means 

my farm is going to be here 

for my grandkids to enjoy, it 

means providing food for our 

growing population and it 

means protecting our wildlife, 

water and soil.”



Soybean farmers prioritize using 
sustainable practices

Matlock, Marty, Ph.D. (2020, August). Setting Goals for US Soybeans: Aspirations and Strategies. Presentation at 

the meeting of US Soybean Export Council, St. Louis, MO (virtual).



Leading to…



On our farm we utilize:

1. GPS and satellites to plant more precisely 

2. Biologicals, which are plant protection 

products created from living organisms, 

to support crop production and protection 

against pests and diseases

3. Grass strip water ways and buffer strips 

to reduce flooding



Soy grown in the U.S. 
is not associated or 
linked to deforestation.

Companies can be confident 
in choosing U.S. Soy and 
knowing it can support a 
sustainable supply chain.



Reduce Soil 
Erosion 

Increase Energy 
Use Efficiency

Reduce Total 
GHG Emissions

Reduce Land 
Use Impact

“Sustainability * The Sustainability Protocol.” https://www.unitedsoybean.org/media-center/issue-briefs/sustainability/ . United Soybean Board. October 24, 2018. 

Allowing the U.S. soy industry to achieve 
sustainability goals

https://www.unitedsoybean.org/media-center/issue-briefs/sustainability/


Today, U.S. soybean farmers have 
made considerable progress

Since 1980 U.S farmers have:

• Increased soy production by 96% while using 8% less energy

• Decreased soil erosion by 66% per tonne of U.S. soy production

• Decreased land use per tonne of U.S. soybean production by 35%

• Decreased energy use by 42% per tonne of U.S. soybean production 

Field to Market: The Alliance for Sustainable Agriculture, 2016. Environmental and Socioeconomic Indicators for Measuring Outcomes of On Farm Agricultural Production in the United States (Third Edition). https://fieldtomarket.org/national-indicators-report-
2016/greenhouse-gas-emissions/?segid=c9a2b68e-ad09-485a-9f30-f9e2a2aaab63

https://fieldtomarket.org/national-indicators-report-2016/greenhouse-gas-emissions/?segid=c9a2b68e-ad09-485a-9f30-f9e2a2aaab63


And help food companies reach their 
sustainability goals



U.S. Soy can help you meet 

your sustainability goals and 

improve the sustainability of 

your supply chain from 

beginning to end



Conventional Soybean Oil

High Oleic Soybean Oil

Soy Protein

Soy Shortenings

From oils
to protein…



Soy ingredients are a functional and 
versatile addition to any product



• U.S. grown

• Sustainable

• Extended shelf life

• Improved fat profile

• Desired neutral flavor

• Complete protein 

With benefits both companies 
and consumers will value
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Soy is a sustainability 
powerhouse

• Soybeans provide more protein 

per acre and use less water per 

ton of output than any other 

plant-source.

• Soybeans protect soil health with 

more acreage in conservation 

tillage than any other protein or 

oil source.

346

211
192

82 78

45 20

Soy Corn Legumes Milk Eggs Meat Beef

Pounds of Edible Protein 
per Acre of Land

:USDA; FAO/WHO/UNICEF Protein Advisory Group (2004)



Meet the 2020 Consumers Driving Change. IBM, 2020.

of consumers are willing to 

change their purchasing 

habits to help reduce negative 

environmental impact57%
Sustainability 
can improve 
purchase intent
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Environmental 
concerns are a top 
driving factor for 
consumers trying to 
incorporate more 
plant-based proteins 
into their diets.

Reasons to increase 
plant-based protein 
consumption

62%

40%

35%

32%

28%

18%

12%

12%

 General health / wellness

 For environmental reasons

 For animal-welfare reasons

 Weight management / weight loss

 Build muscle / improve strength

 Recommended by health professional

 Part of a specialized diet plan

 Recommended by fitness trainer

*Disclaimer: The results of this study are based on consumer responses from individuals 50 and under.
USB Soy Protein and Flexitarian Study, May 2021

For environmental reasons 40%



Which leads us to the launch of 
the Sustainable U.S. Soy Mark 

The mark recognizes U.S. grown 

soy ingredients as sustainable 

inclusions for food products.

“Sustainability * The Sustainability Protocol.” https://www.unitedsoybean.org/media-center/issue-briefs/sustainability/ . United Soybean Board. October 24, 2018. 

The mark assures that soy ingredients are:  

1. Grown in the U.S. on family farms with responsible labor practices 

2. Compliant with all U.S. environmental regulations

3. Protecting highly erodible soils and wetlands

https://www.unitedsoybean.org/media-center/issue-briefs/sustainability/


• Marketing products and ingredients as 

being made with sustainable U.S. Soy

• Reviewing sustainable outcomes 

in biodiversity, organic carbon, water 

management, and overall soil conservation 

and health

• Full program launch: January 2022

22

Currently testing 
a pilot program
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“It is an honor to be one of the first 

companies to receive the Sustainable 

U.S. Soy mark. For years, we have 

created market-leading products rooted 

in science and sustainability, so it was 

important to us to be a part of this pilot.” 

“IFF, formerly DuPont Nutrition and 

Biosciences, is proud to partner with USB 

and Soylent in developing the Sustainable 

U.S. Soy mark, which represents the 

many ways that U.S. growers are working 

to ensure that U.S. Soy sets the global 

benchmark for sustainable plant protein 

production.” 

- Tony Andrew, Protein Solution 

Business Leader at International 

Flavors & Fragrances, Inc.

- Demir Vangelov,

CEO of Soylent



In the future the program will 

evolve to include third-party 

supply chain auditing. 



What this 
means for you

Companies can use the 

mark to demonstrate 

product sustainability from 

farm to fork.

The mark will be available 

to interested companies 

beginning January 2022.



Questions?



Thank you
Contact: jjansen@unitedsoybean.org


